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This research focuses on the news selection and presentation strategy of Halo 
Indonesia on DAAI TV. The news presentation is also linked to the manifestation of 
the company’s motto, which is Truth, Goodness, and Beauty. The research uses a 
qualitative participative observation and in depth interview with the executive 
producer, producer and the producer assistant. The analysis includes types of news 
in Halo Indonesia, the factors that influences the selection of news using Shoemaker 
and Reese’s Hierarchy of Influences on Media Content. The result of the research 
discovers that the type of news in Halo Indonesia are softnews features. The news is 
proposed by reporters, coordinating with the producers, and because the routines of 
the media is slower, Halo Indonesia takes a unique perpective in their news. Halo 
Indonesia also reports on the activities of Buddha Tzu Chi Foundation as DAAI TV 
is owned by the Foundation. Halo Indonesia’s ideology is humanistic and inspiring. 
Extramedia influences serves as merely suggestions for references. Halo Indonesia 
realizes Truth by presenting facts, realizing Goodness by presenting inspiring and 
positive news, also realizing Beauty by presenting an aesthetically pleasing news in 
audio and visual. (MF) 
 
















Penelitian mendalami proses pemilihan dan penyajian berita program Halo 
Indonesia di DAAI TV. Penyajian berita juga dikaitkan dengan perwujudan motto 
perusahaan, yaitu Kebenaran, Kebajikan, dan Keindahan. Penelitian menggunakan 
metode kualitatif pengamatan berperan serta, dan wawancara mendalam dengan 
executive producer, producer dan assistant producer. Analisa mencakup jenis dan 
tipe berita yang ada di program Halo Indonesia, apa saja faktor yang 
mempengaruhi pemilihan berita menggunakan Teori Hierarki Pengaruh Isi Media 
oleh Shoemaker dan Rees. Hasil temuan yang didapat adalah berita-berita Halo 
Indonesia bersifat feature softnews. Beritanya diusulkan reporter yang berkoordinasi 
dengan produser, dan karena rutinitas media yang lebih lambat, Halo Indonesia 
mencari sudut pandang unik dalam peliputan. Halo Indonesia juga banyak meliput 
kegiatan Yayasan Buddha Tzu Ch karena DAAI TV dimiliki oleh Yayasan tersebut. 
Ideologi Halo Indonesia bersifat humanis dan inspiratif. Pengaruh ekstramedia 
hanya bersifat masukan untuk referensi. Halo Indonesia mewujudkan nilai 
Kebenaran dengan menyajikan fakta, mewujudkan nilai Kebajikan dengan 
menyajikan berita inspiratif dan positif, serta mewujudkan nilai Keindahan dengan 
menyajikan berita yang estetik secara audio visual. (MF) 
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